
Study Abroad for 

If you have questions or would like to set up an appointment with a study abroad advisor, 
please call (630) 637-5132 or visit us at Abe House (48 E. Jefferson, next to the bookstore). 

 Benefits of studying business abroad : 

▪  Enrich your degree with unique elective classes that aren’t  

     offered at North Central College 

▪  Understand consumer needs of those in other parts of the  

     world in an increasingly global market 

▪  Pair your business classes with an internship in your area of interest.  

    Fourteen of our programs offer internships in various countries! 

▪  Enhance your culture sensitivity and flexibility to work those from  

    different cultures and countries. These individuals will be your  

    future clients and customers one day. 

▪  Complete a Richter and do research abroad 

▪  Enhance or perfect your second language skills if you are studying  

    a foreign language 

▪  Non-English immersion program courses are taught in English 

▪  Keep your NCC-based financial aid 

▪  Take 12-15 NCC credits each term 

▪  Travel and explore new places 

NCC applications for fall term  
programs due: 

January 31st  

Apply to study abroad 

Contact Us 

Management ∙ Entrepreneurship and Small Business Management   

Human Resource Management ∙ Marketing ∙ International Business 

Go global with your  
degree in management! 
There are no borders when doing business                       

so shouldn’t your degree reflect this?  

Internationalize your degree with a study abroad that 

complements your specific major. 

Management major Ryan Schuring says, 

“Witnessing and learning about 

business from a 

different perspective 

allowed me to      

challenge what I  

already knew and 

view topics from a 

different angle.” 

Ryan studied abroad 

at  Universität         

Heidelberg, Germany 

in fall 2015.  

 23 of our 50+           
 programs abroad        
 offer courses in business 

“Studying abroad has  

drastically increased my 

view of the world, business 

and marketing most of all. 

Being able to understand 

and experience that there 

are differences in cultures 

and personality in each 

country can really help 

build one’s ability to reach 

consumers of all places. In 

the US, I already knew 

what products I liked and bought; walking in a             

grocery store abroad, I didn’t know what to pick.         

This is where I discovered the strategies foreign      

companies used to get my colón.” 

Marketing major, Marcel Mundt, studied abroad on 

the NCC-in-Costa Rica program during fall 2015. 



Management Study Abroad 

Human Resource                      
Management 
University of Birmingham (England) 

Università Cattolica del Sacro Cuore (Italy) 

DEREE, American College of Greece 

Freie Universität (Germany) 

University of Ghana 

University of Glasgow (Scotland) 

LaTrobe University (Australia) 

University of Limerick (Ireland) 

Macquarie University (Australia) 

Tunghai University (Taiwan) 

US International University (Kenya) 

Yonsei University (South Korea) 

 

 

 

 

 

 

 

International Business 
University of Birmingham (England) 

University of Bristol (England) 

Università Cattolica del Sacro Cuore (Italy) 

DEREE, American College of Greece 

University of Essex (England) 

Freie Universität (Germany) 

University of Ghana 

University of Glasgow (Scotland) 

Kadir Has University (Turkey) 

LaTrobe University (Australia) 

University of Limerick (Ireland) 

Linnaeus University (Sweden) 

Macquarie University (Australia) 

Universidad Pablo de Olavide (Spain) 

Tunghai University (Taiwan) 

US International University (Kenya) 

Universidad Viña del Mar (Chile) 

Yonsei University (South Korea) 

University of York (England) 

Marketing continued: 

Shanghai University of Finance  

     & Economics (China) 

University of Sunderland (England) 

Tunghai University (Taiwan) 

US International University (Kenya) 

Universidad Viña del Mar (Chile) 

Yonsei University (South Korea) 

University of York 

 

Small Business Management & 
Entrepreneurship 
University of Birmingham (England) 

Università Cattolica del Sacro Cuore (Italy) 

DEREE, American College of Greece 

Freie Universität (Germany) 

University of Ghana 

University of Glasgow (Scotland) 

LaTrobe University (Australia) 

University of Limerick (Ireland) 

Macquarie University (Australia) 

Tunghai University (Taiwan) 

US International University (Kenya) 

Yonsei University (South Korea) 

The courses listed under each institution 

are only a small selection of management 

courses available to study abroad students. 

Please visit each institution’s website to see 

a full list of available courses, or contact a 

study abroad advisor for a list of available 

courses. 

Please Note: Management 
University of Birmingham (England) 

Canterbury Christ Church  

     University (England) 

DEREE, American College of Greece 

Kadir Has University (Turkey) 

LaTrobe University (Australia) 

University of Leicester (England) 

Linnaeus University (Sweden) 

Macquarie University (Australia) 

Universidad Pablo de Olavide (Spain) 

Shanghai University of Finance  

     & Economics (China) 

Tunghai University (Taiwan) 

US International University (Kenya) 

Universidad Viña del Mar (Chile) 

Yonsei University (South Korea 

Marketing 
University of Birmingham (England) 

University of Bristol (England) 

Canterbury Christ Church  

     University (England) 

Università Cattolica del Sacro  

     Cuore (Italy) 

DEREE, American College of Greece 

University of Essex (England) 

Freie Universität (Germany) 

University of Ghana 

University of Glasgow  

Kadir Has University (Turkey) 

LaTrobe University (England) 

University of Leicester (England) 

University of Limerick (Ireland) 

Linnaeus University (Sweden) 

Liverpool Hope University (England) 

Macquarie University (Australia) 

Universidad Pablo de Olavide (Spain) 

Photo:  International Business majors, Will Logsdon, 

JoEllen Mueller, and Briseidy Andrade studied about 

in China for the 2015-2016 academic year. 

“When I was applying to go abroad, I wanted to 

study in a country whose first language was not 

English and an American was somewhat hard to 

come by. I never expected this experience to truly 

challenge and change my beliefs on business, 

politics, relationships, and ethics. Despite physi-

cal and language barriers, I developed deep, 

meaningful relationships with people of all  

backgrounds.”  

Haley studied abroad at Università Cattolica del 

Sacro Cuore in Milan, Italy during fall 2015.  

Marketing major Haley Rhew says, 


